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Executive summary Let’s discuss The global view Regional perspectives ConclusionHHiring trends
• This quarter has seen an increase in the number of

accessibility roles advertised across the region. Many
of these roles were focused on user experience (UX),
suggesting that businesses are looking to improve the
experience for people with disabilities on their digital
platforms.

• There has also been a noticeable increase in entry-
level roles in accessibility departments, including
specialist apprenticeships and internships. This
indicates that companies are looking to invest for the
future and build internal capabilities for accessible
design.

• A number of organisations advertised roles for project
managers, indicating the potential for plans to run
large-scale diversity and inclusion projects in the
future.
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Sample of diversity, inclusion, accessibility and ESG roles posted on 
LinkedIn (March — May 2023)

UX Manager (Accessibility 
Specialist)

Publicis Sapient
(UK)

Digital Accessibility Specialist 
Apprentice

Atos
(UK)

Customer Accessibility & 
Inclusion Manager
National Express

(UK, Hybrid)

Equality, Diversity and 
Inclusion Senior Manager
The Football Association

(UK)

Project Manager Internship 
(Office of Accessibility)

Salesforce
(Spain)

Internship Global Diversity & 
Inclusion

Hugo Boss
(Germany)

•
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British Vogue publishes first 
Disability Issue. 
The May issue, titled ‘Reframing Fashion’, focuses on disability 
justice, accessibility and pride. It features 5 disabled cover stars 
and 19 disabled people in total from fashion, sport, and the arts.

The magazine’s cover stars include actress Selma Blair, who has multiple sclerosis, 
and model Ellie Goldstein, who has Down syndrome. The May issue also features 
Sinéad Burke, who runs accessibility consultancy Tilting the Lens, as a contributing 
editor and cover star. 

Other contributors to the new edition include racing driver Nicolas Hamilton and 
comedian Rosie Jones, who both have cerebral palsy, and Justina Miles, who is Deaf 
and was the sign language interpreter at Rihanna's 2023 Super Bowl half-time show.

Disability should feel personal to us all. Some 16 million 
people in the UK are Disabled, with millions more Disabled-

adjacent, whether visibly or invisibly. The time has come for 
us to get real about who we are as a society, and for fashion 

to build a better, more accessible and inclusive industry.

Edward Enninful, Editor-in-Chief, 
British Vogue

British Vogue Editor-in-Chief, Edward Enninful has said working on the issue 
was one of the “proudest moments of my career”. He revealed last year in his 
memoir that he has visual and hearing impairments and a blood disorder, which 
he said present "challenges" in his role but also meant he was able to relate to 
this issue’s contributors.

Edward said a big part of shooting this Vogue campaign involved making those 
involved feel like there was a place in the fashion industry for them. 

The commitment to inclusivity also went beyond representation, as British 
Vogue released a braille edition of the magazine for the first time in its 107-year 
history and the May issue has been made available in audio format to make it 
accessible to blind and visually impaired people.

Sources: The Guardian, Vogue Letter from the Editor, Vogue, BBC

https://www.theguardian.com/fashion/2023/may/12/british-vogue-first-braille-edition-reframing-fashion
https://www.vogue.co.uk/article/british-vogue-may-2023-editors-letter
https://www.vogue.co.uk/article/vogue-disability-portfolio-2023
https://www.bbc.co.uk/news/entertainment-arts-65336437
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Vanish Reckitt wins Channel 4 
Diversity in Advertising Award.
The new Vanish ad, ‘Me, My Autism and I’ was created by Havas 
London with support from Ambitious about Autism.

The brief for this year’s Diversity In Advertising Award, which offers advertisers and 
agencies the opportunity to win £1 million worth of commercial airtime on 
Channel 4, encouraged brands to tackle the ongoing lack of authentic portrayal 
and representation of visible or non-visible disabilities. New Channel 4 insight 
revealed that only 4% of TV adverts in the UK feature disabled people, compared to 
22% of the UK population who are disabled. 

Vanish’s winning campaign shines a light on the gender gap in autism diagnoses to 
celebrate and support autistic girls. According to Ambitious about Autism, autistic 
girls are three times less likely to receive a diagnosis than boys, and diagnosis for a 
quarter of girls takes two years or longer.

New research from Vanish and Ambitious about Autism further reveals that 92% of 
autistic people are affected by sensory sensitivity, 73% use clothes to help regulate 
their senses, and 75% say keeping the look, smell and feel of clothes the same is 
important. Wearing familiar clothing directly affects the mood of 81% of autistic 
people, and an attachment to clothing was a factor that led over a third (34%) of 
autistic people to think they might be autistic. 

The docudrama film shot by Oscar-winning director Tom Hooper follows a day in the 
life of 15-year-old autistic girl Ash, cast alongside her real family and best friends, 
and her elemental relationship with her favourite hoodie. Supporting the campaign 
through PR is model and author, Christine McGuinness, who unveils her own must-
have clothing item — a grey hoodie. 

Launching during World Autism Acceptance Week, the wide-ranging campaign 
also included a £100k social content series produced by Channel 4’s digital 
content team 4Studio, an exhibition on London’s South Bank, a social campaign, 
an online hub telling other autistic girls’ stories, a research and talent-backed 
PR activation, and direct financial support to Ambitious about Autism.

Sources: Channel 4, Ambitious about Autism, Ambitious about Autism and Vanish, 2023, YouTube

https://www.channel4.com/press/news/me-my-autism-and-i-vanish-unveils-its-channel-4-diversity-advertising-award-winning
https://www.ambitiousaboutautism.org.uk/about-us/media-centre/blog/girls-and-autism/gender-gap-autism
https://www.ambitiousaboutautism.org.uk/what-we-do/awareness/girls-and-autism
https://www.youtube.com/watch?v=4Xtog_zRRJg
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Sony Electronics launches new 
retinal projection camera kit.

The new camera kit helps people with low vision capture the 
world around them. 

Together, Sony and QD Laser are offering technology with focus-free retinal 
projection, giving people with low vision a new way to view and photograph the world. 
The camera kit consists of Sony's DSC-HX99 compact camera and QD Laser’s Retissa
Neoviewer, a viewfinder that uses laser retinal projection technology to project a 
digital image directly onto a photographer's retina. 

It fires a low-power, full-colour laser beam through the centre of the user's pupil and 
projects a crystal-clear image directly onto the retina, meaning that the retina 
essentially becomes the screen. This sidesteps common issues many people have 
with the parts of the eye needed to focus images.

Retissa, the maker of the Neoviewer, designs technology for the 250 million people 
worldwide with visual impairments, working with ophthalmologists, orthoptists, 
opticians and schools for the blind to design products to improve quality of life.

Sony hopes to make photography more accessible for a wider range of 
photographers and creators. To that end, the technology company is bearing a 
portion of the costs of the product and offering the new kit for only US$600. Sony 
also plans to collaborate with Japanese and American schools for the blind.

The camera kit will be available to purchase in the US in limited quantities through 
Sony’s website, starting early summer 2023.

We continue to leverage creativity and technology to 
enhance the accessibility of our products, services and 
experiences. The Retina Projection Camera kit is a step 
in our commitment to a future that empowers all types 

of creators.

Yang Cheng, Vice President, Imaging Solutions, 
Sony Electronics Inc.

Sources: Sony Electronics, Imaging Resource

https://www.sony.com/content/sony/en/en_us/SCA/company-news/press-releases/sony-electronics/2023/sony-electronics-launches-a-new-retinal-projection-camera-kit-dschx99-rnv-kit.html
https://www.imaging-resource.com/news/2023/03/13/sony-launches-retinal-projection-camera-kit


41

EExxeecutivcutivee s sumummmaaryry LLeett’’ss  ddiissccuussss TThhee  gglloobbaall  vviieeww Regional perspectives CCoonnclclususioionn

10

Netflix updates Disability Collection 
and accessibility features.
‘Celebrating Disability with Dimension’ is a global collection of 
series and films with characters or stories about people living 
with disabilities.

As part of its continuing work to improve accessibility and representation, in May 
2023, Netflix updated its disability collection to include newly added films ‘I Used to 
Be Famous’ and ‘True Spirit’, alongside favourites like ‘Love on the Spectrum’ and 
‘Extraordinary Attorney Woo’.

The streaming giant also announced that over the last year it has focused on 
increasing the total number of films and series that support Audio Descriptions (AD) 
and Subtitles for the Deaf and Hard of Hearing (SDH), and on expanding the 
languages availability in AD and SDH, so that more members can enjoy great stories 
from around the world. 

Leveraging member feedback to improve the viewing 
experience for one member living with a disability 

makes it better for all of us.

Heather Dowdy, Director of Product Accessibility, 
Netflix

In March, Netflix introduced the ability to customise subtitles shown on TV that 
were previously only modifiable on the web, giving members more choice and 
control over selecting the size and style of the subtitles to suit their needs.

Netflix viewers can customise subtitles on TV, choosing from various  
colours, sizes and effects.

In a statement on its website, Netflix also paid 
tribute to disability rights activist Judy 
Heumann, who passed away earlier in 2023. In 
2020, Judy featured in the Academy Award 
nominated documentary Crip Camp released by 
the streaming service. The company dedicated 
their work to improve accessibility to Judy, 
saying: ”On Global Accessibility Awareness Day, 
we remember Judy’s legacy and continue our 
work to make entertainment for everyone.”

Sources: Netlfix, YouTube

https://about.netflix.com/en/news/continuing-our-work-on-accessibility
https://youtu.be/4nUpzHPlxxI
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• There was an increase in the number of diversity and

inclusion jobs advertised across the region compared
with the previous quarter of study, with a wide spread
across the region.

• The majority of roles advertised were for website
accessibility specialists and programme managers,
suggesting an increased focus from organisations in the
region on compliance with web accessibility guidelines.

• The roles were advertised by a strong mix of local
companies and global brands with a presence in South
America.

• There was also a rise in the number of roles advertised as
hybrid or remote compared with last quarter. This
suggests a move towards more flexible working
practices.
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Sample of diversity, inclusion, accessibility and ESG roles posted on 
LinkedIn (March — May 2023)

Website Accessibility 
Specialist
Rad Hires

(Chile, Remote)

Diversity and Inclusion 
Positions

Diageo
(Colombia)

D&I Program Manager
F5

(Mexico, Hybrid)

Accessibility Program Manager 
(Web Accessibility)

HP
(Mexico, Hybrid)

Head of Social Inclusion
Pacifica Continental

(Argentina)

Regional DEI Leader
Gensler

(Costa Rica)
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Wheel the World partners with 
Expedia Group.
The accessible travel company, which started in Chile, is 
joining forces with Expedia Group as its exclusive partner.

Travellers who use a wheelchair can now seamlessly book Expedia Group’s global 
supply of hotels complemented by Wheel the World’s detailed accessibility data.

Wheel the World customers will soon have access to Expedia Group’s hotel inventory, 
with the ability to filter properties by their accessibility needs and preferences 
through application programming interface (API) technology. 

The partnership will also give Expedia customers an added layer of accessibility data, 
including but not limited to bed height, room width and specific shower 
characteristics. 

Wheel the World provides travel to destinations globally in North America, Latin 
America, Europe, the Middle East and Africa. They first launched Expedia Group’s 
Rapid API in the US and are gradually expanding to other markets globally.

Inclusivity is a priority for travellers, according to the 2022 Inclusive Travel Insights 
Report by Expedia Group Media Solutions, which found that 92% of consumers 
believe it’s important for travel providers to meet the accessibility needs of all 
travellers. 

Respondents also indicated they would spend more on travel that’s inclusive, with 
70% of consumers saying they would choose a travel option that was more inclusive 
to all types of travellers, even if it’s more expensive.

92% of consumers believe it’s important for travel providers to meet the
accessibility needs of all travellers.

70% of consumers say they would choose a travel option that was more
inclusive to all types of travellers, even if it’s more expensive.

At Wheel the World, our purpose is to make 
travel accessible for people with disabilities, 

and we know that we need to collaborate 
with other companies to make it happen.

Alvaro Silberstein, CEO & Co-Founder,
Wheel the World

Sources: PhocusWire, Expedia

https://www.phocuswire.com/Expedia-Wheel-the-World-partner-for-accessible-travel
https://www.expediagroup.com/investors/news-and-events/financial-releases/news/news-details/2023/Expedia-Group-Announces-New-API-Partnership-With-Wheel-the-World--to-Enhance-Accessible-Booking-Experience-for-Travelers-With-Disabilities/default.aspx
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Piuta Beach becomes the twelfth 
accessible beach in Costa Rica.
The beach in Limón, Costa Rica, has become accessible thanks 
to a new campaign to make the Caribbean a more inclusive 
destination.

The Costa Rican Tourism Institute (ICT) and the Costa Rican Network of Accessible 
Tourism inaugurated Piuta Beach as part of the DONATAPA campaign, which aims to 
make the Caribbean an “innovative, sustainable, and inclusive destination for all 
tourists to enjoy”. 

The project aligns with the country’s National Tourism Plan 2022 - 2027, based upon 
inclusion, innovation, and sustainability, positioning Costa Rica as an accessible 
destination, according to the Minister of Tourism, William Rodríguez.

The beach now has a 30-metre retractable walkway and an amphibious chair that 
allow people with disabilities to enter the water safely.

Demonstrating how inclusivity can go hand-in-hand with sustainability, both the 
walkway and the chair were constructed from 1,200 kilos of plastic caps donated by 
private companies, as well as government institutions.

This initiative is an important reactivator for Limón, an Afro-Caribbean community 
with a significant population in which Piuta beach is the centre of community life. 

It is hoped that the accessibility provisions will encourage more tourists to the area 
who may not otherwise have been able to visit. 

4545

This project is aligned with the National Tourism 
Plan 2022 - 2027 whose axes of inclusion, 

innovation and sustainability seek to integrate all 
people into the Costa Rican tourism system on an 

equal footing.

William Rodriguez, 
Minister of TourismSources: Travel2Latam, The Tico Times

https://en.travel2latam.com/news-81776-playa-piuta-in-limon-becomes-the-third-accessible-beach-in-the-caribbean
https://ticotimes.net/2023/05/09/piuta-beach-costa-rica-now-an-accessible-paradise
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The Unemployment Fund 
Administrator in Chile partners 
with app to improve access.
The Unemployment Fund Administrator (AFC Chile) announced 
its incorporation into the Lazarillo app, with the aim of 
improving and facilitating access to its services for people with 
visual impairments.

With more than 30,000 users in Chile, Lazarillo is a free mobile application that offers 
accessibility support for people with visual impairments. The inclusive way-finding 
solution offers turn-by-turn audio guidance, allowing users to move around spaces 
independently and access services via customisable digital maps.

AFC users will now have an accessibility guide to its 52 branches and 16 partial-
service offices throughout Chile, facilitating greater access for people with visual 
impairments.

Lazarillo works with businesses and public organisations all over the world to create 
an enhanced experience for customers, adding layers of accessible and interactive 
digital information to physical spaces. The app currently partners with museums, 
banks, hospitals, schools and public transport systems.

The company states that its development team works in close collaboration with 
people with disabilities to continually improve the platform, ensuring the needs of the 
disabled community are prioritised in the company’s development of new assistive 
technology solutions. 

Executive summaryExecutive summaryExecutive summaryExecutive summaryExecutive summaryExecutive summary The global viewThe global viewThe global viewThe global viewThe global viewThe global viewLet’s discussLet’s discussLet’s discuss

Sources: bio bio Chile, Lazarillo

https://www.biobiochile.cl/noticias/nacional/chile/2023/03/21/administradora-de-fondos-de-cesantia-se-suma-a-app-que-mejora-acceso-de-personas-ciegas-a-sucursales.shtml
https://lazarillo.app/
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• There continued to be a decline in the number of diversity 
and inclusion jobs advertised across the region this 
quarter, with many of those available concentrated in the 
education and charity sectors.

• Among the roles on offer, the highest demand was for 
specialists and advisors on ESG and diversity and 
inclusion.

• Israel continues to be a hub for accessibility-related 
positions, with a number of internships and opportunities 
for students being advertised this quarter.

The global view Conclusion
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Sample of diversity, inclusion, accessibility and ESG roles posted on 
LinkedIn (March — May 2023)

Corporate Head of Inclusion
GEMS Education

(Dubai)

Web Accessibility Analyst 
(Student Position)

accessiBe
(Israel)

Director, Diversity, Equity 
and Inclusion (DEI)

Clinton Health Access 
Initiative, Inc. 

(Nigeria)

Diversity and Inclusion 
Specialist

Dimension Data
(South Africa, Hybrid)

Talent Development and 
Inclusion Specialist

Otis Elevator Co.
(Turkey)

ESG Consultant
AECOM
(Dubai)
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Red Sea Global pledges to 
revolutionise accessible tourism.
The multi-project developer has committed to becoming 
entirely disability-friendly.

The European Network for Accessible Tourism estimates that the global economy 
loses US$150 billion each year by not acknowledging the spending power and sheer 
scale of accessible tourism.

Many have promised action in the world of accessible travel, without delivering on 
their commitments, but Red Sea Global (RSG) has set itself some very ambitious 
targets. It will require all its employees, consultants and partners to follow the UN-
backed standard, ISO 21902 - Accessible Tourism for All, throughout their work.

The standard means every contractor at RSG’s destinations must ensure guest 
experiences take a universally inclusive approach. This commitment includes using 
new technologies to enhance luxury tourism experiences for people with disabilities 
and their families, who have historically been underserved by the global industry.

It is totally inexcusable for our industry
to exclude so many people.

John Pagano, CEO, 
Red Sea Global

The developer will add ramps and accessible rooms at all its hotels and offer 
adaptive experiences. Guests with a disability who take part in activities will be 
provided with adaptive equipment and partnered with specially trained 
instructors and through RSG’s diving subsidiary, Galaxea, PADI-certified 
adaptive support divers will be trained to assist divers with disabilities. 

Red Sea Global will also operate seaplanes, making bespoke provisions for 
guests with disabilities, to mitigate boarding challenges. Before arrival, there 
will be trained handlers at the Red Sea International Airport to enable the safe 
transportation of wheelchairs and specialist equipment.

Finally, to ensure the active participation of people with disabilities in the 
future of the tourism industry, RSG will continue to work with its hospitality and 
leisure partners to invest in opportunities for staff and potential talent with 
disabilities. 

Sources: Hotelier Middle East 1, Hotelier Middle East 2, Hotel & Catering News Middle East

https://www.hoteliermiddleeast.com/saudi-arabia/red-sea-global-accessibility-disability-friendly
https://www.hoteliermiddleeast.com/saudi-arabia/red-sea-global-accessibility-disability-friendly
https://www.hotelnewsme.com/hospitality-insights/red-sea-global-commits-to-accessible-tourism-for-all/
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New study explores challenges 
young Kenyan entrepreneurs with 
disabilities face online.
The study recommends that designers of digital products and 
services involve people with disabilities at the beginning of 
the design process and include more robust accessibility 
testing to reduce the barriers identified by participants.

Conducted by inABLE and Technoprise, in partnership with Caribou Digital and the 
Mastercard Foundation, the study focused on the experiences of young people with 
disabilities in Kenya earning a living via digital platforms. 

In Kenya, millions of people use digital platforms as part of everyday life. According 
to the 2021 FinAccess Report, over 81% of adults indicated that they use digital 
devices (especially for mobile money transactions) with 16% of adults making and 
receiving payments for goods and services using mobile money, and 13% using e-
commerce platforms.

Kenya launched the Standard on Accessibility for ICT Products and Services for 
Persons with Disabilities in 2022, which provides guidance for producers and 
service providers to make their digital products and services accessible to all.

The study found that the most popular digital platform used by young people with 
disabilities for conducting business is WhatsApp (91%). Generally, participants 
reported that WhatsApp met the needs of simplicity, accessibility, and familiarity, 
and for participants with visual impairments, it can be easily accessed using a 
screen reader and/or talkback feature.

However, the report found that many e-commerce platforms still present 
significant challenges for sellers with disabilities, which are accentuated by the 
inherent barriers they face, such as reduced access to education and capital. 

The top challenges cited by respondents were a lack of the ICT skills and 
knowledge needed to use digital platforms (86%), and the cost of assistive 
technology (80%). Participants described how devices with built-in 
accessibility features can be expensive. For instance, iPhones are more 
accessible than Android devices, but also more costly.

Table 7 Top challenges of platform sales for those with disabilities 

lhe Experi ence Agree Neutral Disagree 

Lack of ICT skills and knowledge is the main barrier tor digital 

platform work. 
86% 4% 10% 

The cost of assistive devices is the main barrier for digital 

platform work. 
80% 5% 15% 

Negative attitudes toward people with disabilities are the 

main barrier. 
64% 10% 26% 

Digital platform creators involve people with disabilities. 36% 26% 39% 

The county government recognizes and supports people 

with disabilities. 
35% 21% 44% 

However, the findings suggest that there is potential for online platforms to 
eliminate many of the physical barriers that young Kenyans with disabilities 
face to running their businesses, and the study makes a series of 
recommendations as to how service providers can improve their offerings.

Sources: All Africa, Kenya National Bureau of Statistics, Statista, Kenya Bureau of Standards  

• 

https://allafrica.com/view/group/main/main/id/00085795.html
https://www.knbs.or.ke/wp-content/uploads/2021/12/2021-Finaccess-Household-Survey-Report.pdf
https://www.statista.com/statistics/1284615/usage-of-digital-services-in-kenya-by-type-of-service/
https://www.kebs.org/images/miscellaneous/KS-2952_2_2022.pdf
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Standard Chartered launches 
second Youth to Work programme
for young people across Africa.

The flagship employability programme is part of the bank’s 
global ‘Futuremakers’ initiative to tackle inequality and 
promote greater economic inclusion for young people.

The ‘Futuremakers’ initiative, led by the Standard Chartered Foundation (SCF), aims 
to support young people by providing them with skills and experiences to transition 
into employment or entrepreneurship. It focuses on three pillars: Entrepreneurship, 
Employability and Education. 

The Youth to Work programme is delivered by teams in Uganda, Zambia and Ghana 
and is designed to support “exceptional young professionals” and small businesses to 
drive positive change for young people in local communities.    

Disability focus

Standard Chartered states that in 2023, the initiative aims to continue to support 
employability across its markets and specifically promote economic inclusion for 
young people with disabilities.

To this end, the Youth to Work programme has extended the eligibility criteria for 
young people with disabilities in 2023, allowing anyone with a disability between the 
ages of 21 and 35 to apply. 

Through our Youth to Work programme, we 
create opportunities for young people to 

become job-ready. 

Asiedua Addae, Head Corporate Affairs, Brand & Marketing, 
Standard Chartered Bank Ghana

Sources: Opportunities for Africans, The Challenges Group, B&FT Online, Standard Chartered  

https://www.opportunitiesforafricans.com/standard-chartered-futuremakers-youth-to-work-programme-2023-cohort-2/
https://thechallengesgroup.com/youthtowork-youngperson/
https://thebftonline.com/2022/12/08/standard-chartered-continues-to-support-young-people-smes/
https://www.sc.com/en/sustainability/investing-in-communities/futuremakers/
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New instrument developed for 
people with Cerebral Palsy.
A development team in Israel has created an accessibility-
focused instrument with a web platform that enables easy 
pick-up-and-play functionality.

Boaz Rienshrieber was working as a music teacher when he was approached by a 
prospective student whose cerebral palsy severely inhibited her ability to play or even 
hold a guitar. After failing to find an appropriate instrument for her, Boaz decided to 
put together a development team to construct an instrument perfectly tailored to her 
physical abilities: the Arcana Strum.

The instrument’s design is based on the controls of a motorised wheelchair. In its 
simplest form, the instrument is intended to be placed on a table or the musician’s 
lap, and is played via a combination of large, colour-coded buttons and a lever used to 
strum.

We want to give an opportunity to tens of 
millions of children worldwide to not be 

systematically excluded from music education.

Haim Kairy, CEO/CTO & Co-Founder, 
Arcana

Let’s discussLet’s discussLet’s discussLet’s discussLet’s discussLet’s discuss
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The instrument’s chord panel can be rotated up to 180 degrees, allowing for The instrument’s chord panel can be rotated up to 180 degrees, allowing for 
countless ways to hold the instrument, which can be hugely helpful for countless ways to hold the instrument, which can be hugely helpful for 
The instrument’s chord panel can be rotated up to 180 degrees, allowing for 
countless ways to hold the instrument, which can be hugely helpful for 
musicians who feel more comfortable using their heads, toes or elbows than 
their fingers.

Just as important as the instrument itself is the online learning platform that 
Arcana Instruments has designed to teach students how to play it. The portal 
automatically detects the instrument’s connection to a computer, turning it into 
a simple plug-and-play system. The website features a long list of chord charts 
for popular songs, which simply illustrate which buttons to push and when.

Last month, Arcana won first place in Innovation at the GES Awards, the world’s 
largest international Education Technology competition.

Sources: The Jerusalem Post, LinkedIn, Arcana Instruments  

https://www.jpost.com/business-and-innovation/tech-and-start-ups/article-734175
https://www.linkedin.com/company/arcana-instruments-ltd?originalSubdomain=il
https://arcanainstruments.com/product/arcana-instrument/
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Executive summary The global view Regional perspectivesLet’s discuss ConclusionRECOMMENDATIONS

01 Global Accessibility Awareness Day (GAAD) 2023.
Businesses should use global awareness days to announce tangible 
commitments to inclusion, rather than paying lip service.

02 Representation ‘firsts’.
Companies across all sectors should continually look for new and 
impactful ways to improve disability representation.

03 AI–enabled inclusion.
Developers should be aware of the new and emerging ways that 
artificial intelligence can be used to empower people with disabilities.

04 Accessible tourism goes global.
Businesses in the travel and tourism industries should continue to 
prioritise the inclusion of people with disabilities around the world. 

05 Inclusive technology enables new experiences.
Technology companies should continue to identify opportunities for 
innovation that can bring new experiences to disabled consumers.

06
Big brands challenge perceptions of disability.
Brands have an opportunity and a responsibility to raise awareness 
and challenge stereotypes about disability.

07 New research reveals insights on disabled workers.
Businesses are in a powerful position to fund research which can 
improve the lives of disabled people in the workplace and beyond.

08 Social media drives conversations about accessibility.
Brands should make use of digital platforms to advocate for the 
disabled community and participate in critical conversations.

09 Business leaders speak up about their disabilities.
Leaders at major organisations should promote inclusive leadership by 
using their platform to share their own experience of disability.

10 Representation on TV remains a focus.
Companies producing on-screen content should continue to prioritise 
representation and regularly subject themselves to scrutiny.






